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Background

Men's Journal Magazine lost traffic and rank aftera
major algorithm change on Google searchin2019.
Maison Digital was tasked with initially growing traffic
through paid and SEQO efforts, eventually leading to an
audience development strategy.




Project Scope

« Searchengine optimization (SEQO)
* Paid media buying to drive traffic
+ Weekly and monthly analytics and analysis
» Socialmedia strategies andtactics for
follower and traffic growth
» Facebook traffic driving optimizations
* Partnership marketing for email growth

Results

Year overyear traffic from natural
search(or SEQ)isup +51%

Pages persessionfrom SEQ increased

by 10.5%. Partnering with edit we optimized
articles with the most SEO value and
potential determined through an SEO
analysis.

Implemented a partnership strategy to grow
the email list. Growth in clicks from email as
much as 80% year over year comparing

by month.
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Looking for an agency partner?

Learn more about Maison Digital




