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Background

Doplis an experience-focused brand that creates
true-to-life miniatures. They capture the essence of

how youlook and feelinlife's greatest moments.
Maison Digital partnered with Dopl to launch and
maintain their SEO, paid media, email marketing,
and analytics.




Challenge

Introducing Doplto new audiences
through digital channels and driving
themto anin-store experience

and purchase.

Results

Maison Digital used a hyper-localized
paid media campaign to targetlocations
and audiences most likely to make

an appointment. Optimizing owned
channels supports the marketing funnel.
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Looking for an agency partner?

Learn more about Maison Digital




